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BELLSQUARE

Bell Square is an outdoor arts venue that
programmes fortnightly events that people can
attend for free.

GONTEXT
A The London Borough of Hounslow is
classified as a supseliverse borough;

A 17% of households where English is not
spoken as the main language;

A bSINIé& KIFItfF 2F GKS 02N
belong to Black Asian Minority Ethnic
groups;
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A Relatively young population, with 50% of
people under 35 years of age.
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PROGRAMMBRAIMS

To o

Increase the numbers of people who
regularly engage in the arts and
cultural events;

Develop a thriving outdoors space
which will attract new and diverse
audiences;

Deliver high quality diverse outdoor
arts events that raise the positive
perception of Hounslow;

Support town centre regeneration;

Increase community cohesion and
appreciation for other communities
and art forms through new
experiences at Bell Square.




UNDERSTANDINGDICATORSFCOMMUNITYCOHESION

COMMUNITYCOHESION

There are five widely acknowledged To investigate community cohesion in Bell Square we
indicators of community cohesion:  considered the following interactions taking place:

A How people interacted with one another in the

A Sense of belonging square:

Neighbourliness
A How easy people felt it was to talk to others in the

Ownership & pride
square;

Volunteering
Community engagement

o 3o To Do

A What sense of community cohesion was generated
through events and performances in the square.



OURAPPROACH

A Use of time lapse photographtp inform
and underpin our observations and
conclusions.

A Field visits to event$o conduct mini
interviews with audience members and to
encourage the use of the Investigation
Station.

A Review of collected postcard dateollected
by Bell Square staff for events from April
2015¢ Dec 2015.

A Design of the Investigation Statioto
capture data from audiences in an i | ihnk
unobtrusive and fun way, which could also  Jms'¥/ SN " WINGSCAPES
help overcome language barriers among /& ;
those who do not have English as their first
language.
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Design Proposal — Mobile Collection Box for Bell Square

We anticipated that collecting data at
a public outdoor art event would be
challenging, made more difficult by a
language barrier.

We devised a data collection tool that &
could add to the experience of Bell
Square.




THEINVESTIGATIONIATION

Respondents were given a bag of tokens
corresponding to their age and gender
and asked to complete eight questions.

We encouraged people of all ages to
complete the questiong adults often
thought it was for children.

400 responses collected over five
events.




Saturday 21 November i Same Sky: Winter Lights (Audience activity)

Same Sky: Winter Lights provided an opportunity to:

V bring people from different communities together (86%)
V come to a performance with family and friends (80%)

V provide a setting for people to get on well together (70%
V See or recognize someone in the Square (66%)

V Make it easy to speak to someone new (66%)

V Speak to someone new (60%)

V to return for another performance (47%) or for the
atmosphere (42%)
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Saturday 5 December - Deepa Mann-Kler: Neon Dogs (Installation)

Placemaking in action:

GL 2F0SYy 62YyRSNBR 6KSNB RAR
really never noticed it before. You walk through and now it is

kept clean. | am now alwayg Iqoking on the board at the
aalraAaz2y 02 aSS gKIFIO Aa 2y ¢

Deepa MannKler: Neon Dogs provided an opportunity to:

V provide a setting for people to get on well together (82%)

VB@AaAaAG Iy NI AyadlrttlriArzy gAGK Tl
V bring people from different communities together (66%)

V Make it easy to speak to someone new (66%)

V Speak to someone new (60%)

V to return for another performance (51%) or for the atmosphere (38%)




Saturday 18 July Ko]A] E 'E}e 33 W dZ W }%o0 [« d}A E ~ %o

Time lapse camera footage recorded the event while the
researcher spoke to members of the audience (and participants);.

As the day wore on, people began to rearrange the space, taking

ownership of it. This manifested itself in the ways that people sat,

positioned themselves in terms of orientation to the tower and to

each other and where they set their belongings.

Community cohesion, through emeation, was evident throughout

the day.

Comments from respondents confirm what the camera recorded:
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